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PR: GLOBAL CAMPAIGN KEY MESSAGES

Now it’s fourth year, World Cavity-Free Future Day (WCFFDay) continues to gain 
momentum and make progress by engaging communities around the world that 
are working towards a Cavity-Free Future.  1

2 More than 600 million children worldwide are affected by Early Childhood 
Caries, despite the fact that it is an unnecessary and unacceptable burden for 
children, families and society.

3 Baby bottle and breastfeeding beyond 12 months, especially if frequent and/or 
nocturnal, are associated with increased risk of Early Childhood Caries.
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Caries prevalence in children rises with age, and caries is left largely untreated 
in children under the age of 3, leading to huge cost and health implications.4

5 Children should first be assessed by a dental professional by the time they are 
one year old, to assess their caries risk and offer advice and treatment where 
necessary.

6 Increasing the age at which sugar is introduced and reducing the frequency of 
its consumption are two critical characteristics in ensuring effective prevention 
of Early Childhood Caries. 
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Everyone can make a real difference in the oral health of individuals and 
communities by uniting to share clear advice on the most effective ways to 
beat cavities and improve overall oral health. 

7

8

Join the social movement on October 14th by using the #WCFFDay and 
#BabiesAreSweetEnough hashtags on social media. Share your top tooth-
healthy tips or show us your best smiles to show your commitment to a 
Cavity-Free future.












